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Ensuring the traceability of recycled and bio-based 
polymers through the supply chain.

“Our global scale continues to offer great benefit for 
our customers–global footprint to minimize supply 
chain costs, manufacturing scale combined with a 

complete product offering, while leveraging certainty 
of supply with manufacturing redundancy.”

– Tom Salmon, Chairman and CEO

berryglobal.com
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Safe Harbor Statement | Our commentary may contain forward-looking statements, and Berry undertakes no obligation to update any such 
statements to reflect later developments. Factors that could cause actual results to vary materially from those discussed today are provided in 
our most recent Annual Report on Form 10-K and subsequent reports filed with the SEC.

Non-GAAP Measures | Includes some non-GAAP measures related to the company’s performance. The reconciliation of those
measures to the most comparable GAAP measures is available at our website ir.www.berryglobal.com.
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Bhoomi Bottle
Partnered with Bhoomi to launch a 100% 
sugarcane-based bottle. The bottle offers a 
range of environmental benefits including a 
significant reduction of greenhouse gas 
emissions and reduced water use and the 
elimination of fossil fuel consumption.

Infinity Quartz Range
Our CPI segment launched a range of premium jars 
that enable cosmetic and beauty products to create 
a strong on-shelf presence and brand image, while 
meeting consumer demands for more responsible 
packaging. The Infinity Quartz range can be 
specified in a choice of materials including 
post-consumer recycled (PCR) plastic, finishes, and 
decoration options; at the same time, the jars offer 
the benefits of being refillable or reusable.


